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2009 AASHTO NTPAW Skills Awards 
Entry Form

(Entry form may not exceed two pages.)

ENTRY INFORMATION 

	Division No.
	3. Advertising

	Category No.
	3b) TV commercial or PSA, without consultant

	Title of Entry
	Bike Helmet


CONTACT INFORMATION

	Entrant/Organization Name
	Idaho Transportation Department

	Contact Name
	Steve Grant

	Title
	Public Information Specialist

	Street Address
	3311 W. State Street

	City
	Boise

	State
	Idaho

	ZIP/Postal Code
	83707-1129

	Phone
	(208) 334-8874

	E-mail
	Steve.Grant@itd.idaho.gov


ENTRY PROFILE

1)
Situation, goals and objectives of public relations activity
The use of bicycles among children continues to grow in Idaho as more neighborhoods and communities emphasize the benefits of riding and as they improve bicycle routes. The Idaho Office of Highway Operations and Safety recognized that too many children choose to ride without protective helmets. Using internal resources, the office developed a “retro” television commercial, produced in black-and-white to reach children who often consider bike helmets as being “un-cool.” The use of spot color in the commercial brings special attention to bicycle helmets – making them the focal point of the message. The commercial also incorporates unique technology and editing to convey the message.
2)
Target audience: The message was targeted at youths between the ages of 10 and 15, especially boys who tend to consider them indestructible.
3)
Measurable results: The video spot resulted in widespread play throughout the Treasure Valley, Idaho’s most populous region where bicycle use is increasing rapidly but infrastructure improvements have failed to keep pace. The news media has embraced the concept of reaching children with the safety message and has given it broad airtime. ITD is monitoring use and determining whether there will be a corresponding impact on the number of children who use helmets. The 2009-10 school year will provide a good measurement.
