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ENTRY INFORMATION 

	Division No.
	8. Graphic Design

	Category No.
	8b

	Title of Entry
	Multiple-blade snowplow


CONTACT INFORMATION

	Entrant/Organization Name
	Iowa Department of Transportation

	Contact Name
	Dena Gray-Fisher

	Title
	Director, Media and Marketing Services

	Street Address
	800 Lincoln Way

	City
	Ames

	State
	Iowa

	ZIP/Postal Code
	50010

	Phone
	515-239-1922

	E-mail
	


ENTRY PROFILE

1)
Situation, goals and objectives of public relations activity

The multiple-blade plow was a research project for the Iowa DOT and a pooled-fund research group representing the departments of transportation in Minnesota, Wisconsin, Ohio, and Indiana to test the effectiveness of this new concept. The Iowa DOT, having the capabilities to build the prototype, needed an illustration clearly depicting their new blade proposal. This illustration is one piece of the larger image used in aiding the Iowa DOT in making their idea an industry reality.  

The ultimate design challenge: As an individual with years of experience perfecting illustration in various types of medium, Nola Barger (graphic designer for the Iowa DOT) was presented with the ultimate design challenge---creating an illustration from abstract concepts and basic verbal direction from employees working on the research. The complex assignment proved to be an exciting learning experience that put many of Nola’s design skills to the test. Execution of the project required application of advanced Photoshop techniques and design concepts, including creating the illusion of perspective, dimension, surface variance, shadows, and highlights. It also required intuition, expertise and vision of a successful designer. To emphasize the multiple-blade section of the illustration, she had to make critical decisions of where to pull back on detail. To even better emphasize the multiple-blade section of the illustration, she duplicated the section, and enlarged and pulled it forward on the page. In the end, the research team was very satisfied with the results and the design achieved the desired objectives of the project.   
2)
Target audience

This illustration is used by Iowa DOT staff, manufacturers in the industry, government officials, and colleagues.

3)
Measurable results

With the aid of this illustration, the Iowa DOT has worked with other states and plow manufacturers and received support from officials to develop this new plow concept. 
